

Nicole Larrauri

Nicole Larrauri is the Vice President of The EGC Group, recently rated by LIBN as the Best Advertising Agency on Long Island. She is responsible for developing and executing strategic plans and campaigns for all of EGC’s clients, as well as overseeing the day-to-day operations at the agency.  Her expertise has helped the company grow from 20 employees when she began in 1998 to 40 employees, helping to double billings in three years, and build a client roster that includes national and international companies.
As the face of traditional marketing is changing, Nicole has paved the way into new arenas – including product placement, multicultural marketing, and online marketing programs. Nicole has used her joint degrees in fine arts and business to deliver marketing campaigns that are creative yet grow business. In 2004, Nicole featured on News 12’s Jobline, addressing how companies can market to a younger generation. In 2005, Nicole introduced a proprietary CRM program to the agency’s clients - allowing clients in various industries to send automated customized correspondence to their database. In 2006, Nicole traveled to Japan to deliver a research report compiled with the agency’s proprietary research software. In 2007, Nicole negotiated a product integration programs with The Weinstein Company, Project Runway, and MTV – allowing for national exposure and media buzz, with minimal investments.  
Nicole was honored among the Five People to Watch in Advertising and Top Advertising Executive by LIBN.  Her professional affiliations include ACT, the Long Island Power Network, Long Island Works, PRPLI, and the Long Island Advertising Club, and The New York Foundation for the Arts.
